	Vacancy information

	Placement period:
	12.08.2011 - 10.09.2011

	Company name:
	WIUT

	Vacancy name:
	Marketing officer(s)

	Sphere of activity /
Category of difficulty:
	Science, education / Specialist

	Job description:
	There are two posts. Candidates will be recruited to perform specialist duties as noted below as well as assist in general duties. In addition analytical skills are required and candidates will be expected to undertake market research to understand and design the appropriate implementation strategy.
Some of the duties are listed below, candidates will perform a range of these duties.
• To help implement the marketing strategy, in particular the universities the Promotional, Recruitment and Enquires strategy
• To be responsible for communications with external agencies, and coordinate external relations
• To help promote the universities social contribution and corporate profile via appropriate external communications
• To develop the Universities literature for publication as articles, new stories and related information
• To manage the relationship with the media, ensuring that the best interests of the university are represented
• To help organise promotional events including Open Days, Corporate visits, and related promotional activities
• To help plan and manage the promotion of the university, its courses, programmes and activities
• To help organise the design and development of promotional materials, working with graphic designers and to ensure compliance with branding guidelines.
• To help develop and maintain the marketing database and information systems
• To handle enquires and ensure that all enquiry records are maintained and inputted into the enquiry database
• To undertake appropriate duties as required and in consultation with the Marketing Manager/1st Deputy Rector Academic

	Job requirements

	Age:
	any

	Gender:
	Doesn't matter

	Residence:
	Tashkent (preferred)

	Educational background:
	Higher education degree

	Professional requirements:
	• First degree in the area of Marketing/Management or a degree which contains a substantial element of marketing or social science degree
• Be competent in English to a high standard to that of Academic staff, fluency is important both oral and written
• Be competent in Uzbek and Russian, with excellent written and oral skills in these languages
• Excellent communication skills both oral and written
• Innovative, and dynamic, with a practical approach
• Evidence of some dealings with organisations and corporate clients
• Evidence working within teams
• Good ICT skills.
• Good organisational skills
• An understanding of the educational environment or similar professional environments
• An ability to think strategically and creatively, able to adopt ideas and to produce practical results
• A strong sense of corporate commitment to the mission and objectives of the University 
• An interest in and willingness to seek to develop through the support of the project with the University of Westminster.

	Work conditions

	Region:
	Uzbekistan / Tashkent

	Employment:
	Full-time

	Salary offered:
	TBD

	Additional information

	Additional information:
	WIUT is a new and different university. It is autonomous and independent responsible for its own income and expenditure. To ensure that the University meets its obligations and is healthy the University must meet its student recruitment target. The university needs to employ internationally accepted marketing practices to build its position and recruit students. The Marketing department was created in 2004 and is fundamental to the success of the University and represents an investment for the future of WIUT. It is also the first such function in a University in Uzbekistan.


